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A statewide survey of Michigan 
residents explores attitudes towards 
entrepreneurship.  In it, we find 
strong support for entrepreneur-
ship.  Respondents were asked five 
questions related to entrepreneur-
ship.  Among the five questions, 
respondents were most favorable 
towards including entrepreneurial 

experiences in the high school 
curriculum.  Agreement with a 
statement that large employers 
provided more secure occupations 
was the lowest among our five 
indicators.  The results suggest that 
Michiganians generally view entre-
preneurial development and lifestyle 
very favorably, but may lack the 

Overview of Findings: 
Strong Support for Entrepreneurship



knowledge necessary or awareness 
of resources available for those 
wishing to start their own business.  

Study Objectives: 
Do Attitudes Vary?

According to 2011 U.S. Department 
of Commerce statistics, Michi-
gan’s per-capita income has moved 
from being consistently above the 
national average to being consis-
tently below the national average 
(Figure 1).  A greater policy focus 
on entrepreneurship could be a way 
to reverse the state’s long-term 
relative decline in performance.  

The number of non-employer 
establishments per capita is a 
conventional measure of local 

ence of small businesses shown in 
Figure 2, this study used the State of 
the State Survey to explore attitudes 
towards entrepreneurship and how 
they vary across regions of the state.  

Survey Questions

This study relied on the State of the 
State Survey to examine residents’ 
attitudes related to entrepreneur-
ship (see text box for more infor-
mation about survey design).  We 
asked five questions about attitudes:  

Q1 How important is it for 
Michigan high schools to encour-
age young people to explore careers 
that involve starting a business? 

Q2 Locally owned businesses 
contribute more to the overall 
welfare of a community than na-
tionally and internationally owned 
businesses. 

Q3 I would encourage a young 

person to be self-employed or start 
their own business instead of work-
ing for somebody else. 

Q4 People who work for large 
employers are less likely to lose 
their source of income than people 
who work for small employers or 
are self-employed.    

Q5 People who own their own 
business or who are self-employed 
can make just as good of a living as 
people who work for someone else.  

Each of the statements was followed 
with a question asking the respon-
dent to rate the statement on a five-
point scale.  Scoring was between 
1 and 5, with higher scores in our 
analysis indicating more favorable 
perceptions  about entrepreneur-
ship or small businesses.  More 
than 1,000 randomly selected adult 
Michigan residents answered the 
survey. Responses were tabulated 
for Michigan as a whole as well 
as by region (regional boundar-
ies are delineated with bold black 
lines in Figure 2). A sixth ques-
tion asked about where the re-
spondent would go for information 
about starting a small business.  

Results

Our basic results are presented in 
Table 1.  While the statewide aver-
age was above the scale midpoint of 
three for four of the five questions, 
only a very small proportion of 
respondents thought that it is any-
thing but “very important” for Michi-
gan high schools to encourage young 
people to explore starting a business.  
Question 5, asking about wheth-

er one could make a good liv-
ing as an entrepreneur, also en-
joyed strong support statewide.  

Only on Question 4, designed to 
gauge respondent perception of in-
come risk in working for small ver-
sus large businesses, were respon-
dents on average very close to neutral 
statewide.  None of the questions 
yielded an average response on the 

highly negative side of the scale (<2).  
Table 1 also reports averages by re-
gion.  We used a statistical test to 
judge the strength of regional dif-
ferences.  All but Question 5 tested 
positive for regional differences 
across all six regions, but when the 
city of Detroit was dropped as its 
own region, only Q4 was statisti-
cally different across the remaining 
regions.  

 Figure 1: Michigan Per-Capita Personal Income 
as a Percent of US Per-Capita Personal Income 

 Figure 2: Michigan Non-Employer 
Establishments per 1,000 Population 

entrepreneurship. Given the 
regional variation in the pres-

Table 1: 
Respondent Support for 

Entrepreneurship or Small Business
(5-point scale – higher is more support)

     Q1   Q2   Q3   Q4   Q5 
 Upper Peninsula 4.38 4.48 3.44 2.75 3.94
 Northern Lower  4.36 4.30 3.79 2.55 4.07
 Central   4.35 4.24 3.49 3.09 4.08
 Southwest   4.30 4.18 3.49 2.95 4.06
 Southeast   4.31 4.23 3.60 3.01 4.15
 City of Detroit 4.75 3.86 4.21 2.89 4.07
 Statewide  4.39 4.19 3.65 2.94 4.08

Figure 3: Top Five Responses to a Question about Where Mich-
igan Residents Would Seek Advice in Starting a Business.  

Figure 3: Top Five Responses to a Question about Where 
Michigan Residents Would Seek Advice in Starting a Business  



When asked about where they 
would go for advice about start-
ing a business, nearly a quarter of 
respondents did not know (Figure 
3).  Responses were aggregated into 
seven agency or non-profit agen-
cies.  The top four responses are 
shown in Figure 3.  The findings in-
dicated a limited public awareness 
of these resources available for indi-
viduals wishing to start a business.  

Policy Implications

Our results show that the public 
generally views entrepreneurial de-
velopment and lifestyle very favor-
ably, with some regional differences 
in attitudes. However, residents may 
lack “know how” of starting and 
running such a business.  Michigan-
ians don’t need an “attitude adjust-
ment” to make an entrepreneurial 
development policy work.  Given 
our results, policy maker initiatives 
to strengthen entrepreneurship com-
ponents of the high school curricu-
lum would seem to enjoy extremely 
high popular support.  Such initia-
tives need not detract from learning 
of core material found in national 
standardized tests.  A top-to-bottom 
review of ways of meeting state ed-
ucational objectives by integrating 
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END NOTE
   1Analysis of variance test 

F(5,918).  For the six-region 
test, the p-values were 0.00 for 
Q1 through Q3 and the Q4 p-
value was 0.05.   For the five-
region test (omitting City of 
Detroit), F(4,807) the p-value 
for Q4 was 0.02.  

Note on Survey Design
This report summarizes data col-
lected in a telephone survey of 
1,001 randomly selected Michigan 
adult residents between January 28 
and March 25, 2009.  Conducted by 
IPPSR’s Office for Survey Research 
at Michigan State University, this 
survey was part of the larger State 
of the State Survey (SOSS).  De-
tails of the methods are posted at 
http://ippsr.msu.edu/SOSS/SOSS.
HTM.  The margin of error is ±3.1% 
at a 95% confidence interval. Sup-
port from MSU Extension helpedd 
fund the survey.  

business concepts into basic reading, 
writing, and math high school les-
son plans could be a starting point.  

Agencies and non-profits provid-
ing business counseling or start-up 
assistance should work to promote 
their services through mechanisms 
where the public is likely to seek 
assistance: namely in the busi-
ness community, through spon-
sored internet links, or advertise-
ments in libraries and bookstores.  
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